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About Us 
 
Cancer Awareness, Prevention and Early Detection (CAPED) Trust is a community 
outreach organisation working in the healthcare domain since its inception in 2014. The 
organisation’s core area of work is cervical cancer prevention and early detection. We 
achieve this through community outreach, awareness and facilitating cervical cancer screening 
for women from economically weaker sections of the society. So far, we have impacted 32 
million people through awareness drives and screened over 19,300 persons across 218 
villages. 
 
During the Coronavirus pandemic, CAPED pivoted to support the government with COVID 
management efforts, in addition to our efforts towards cervical cancer elimination. Our 
experience of working hands-on with communities, and different stakeholders in the 
healthcare sector positioned us uniquely to step-in at this time of crisis. We have impacted 
over 1 Lakh people since August 2020 through our on-ground initiatives for COVID-19 
awareness, testing and management across Delhi-NCR. 
 
Project Scope 
 
CAPED, in collaboration with the Gurugram Health Department, implemented ‘Awareness 
and Screening of Non-communicable Diseases’ across the villages of Gurugram district. 
CAPED worked in tandem with the National Programme for Prevention and Control of Cancer, 
Diabetes, Cardiovascular Diseases and Stroke (NPCDCS) implemented under the National 
Health Mission. 
 
Project Strategies 
 
Under the project, awareness and screening camps were organised across multiple villages in 
Gurugram district with the help of the ambulance donated by DCM Infotech Limited. The 
core project strategy is: 
 

• Awareness generation for behaviour and life-style changes 
• Screening and early diagnosis of persons with high level of risk factors  
• Referral to appropriate treatment facilities i.e. Community Health Centres and Hospitals 

 
Awareness activities impacted the entire population of the villages, through different means 
such as speaker announcements, van siren for gathering people for group awareness activities, 
focused group discussions, workshops etc. Screenings were carried out within the villages, for 
all persons above the age of 30 years. 
 
 



  
   
 
Implementation 
 

CAPED Health Dept. 
Awareness generation on personal 
hygiene, safeguarding against COVID-
19 and similar aspects 

Awareness generation about 
lifestyle diseases 

Awareness generation on oral, breast 
and cervical cancer – symptoms & 
early signs, preventive measures, 
treatment 

Basic check-ups – weight, BP, 
eye exam 

Patient navigation from villages to 
NICPR and AIIMS for further 
diagnosis and treatment in case of 
suspected or confirmed cancer cases 

Screening for oral, breast and 
cervical cancer 

 
The project began in Gurugram district from June 2021 till December 2021. Till 
December’21 we screened 4911 people and covered 59 villages.  
 
In the Month of January the ambulance was used to support Gurugram Health Department for 
health Id registration under which 4000 people were registered. 
 
 
 
Ongoing Project 
 
CAPED is implementing COVID -19 Vaccination drive in association with Birlasoft Ltd. & Tata 
1mg with the aim to vaccinate 2000-4000 people by 31st March’22.  
 
 
We had a huge support through the ambulance in the smooth execution of all our 
projects and supporting the community. 
 
 
 
 
 
 
 
 
 
 
 
 
 



  
   
 
 
Few glimpses from the field: 
 
 

 
 
 
 
 
 



  
   

 
 
 
 
 



  
   

 
 
 
 



  
   

 


